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FHE BEST Wine Competition in Japan

Judging: 15 - 17 August 2017
Entry Deadline : Friday 21st July 2017
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WELCOME TO THE

JAPAN WINE CHALLENGE 2017!

Willkommen

Bienvenue Hosgeldintz

"OJI k}u.ao.”

Dear Friends,

In 2017 the Japan Wine Challenge will
celebrate s 2h year. We intend to mark
this major milestone with even more
exciting infiatives and events!

THE BEST wine competition in Japan.
1015 also the oldest and most prestigious
national wine competition in Asia

| first came 1o Japan 35 years ago 1o run the wine business of
Jurdine Matheson. Imported wine then accounted for less than
20 pereent of the wtal wine market
Today, imported wine accounts for
over 20 million 9 litre cases, 70
percent of a vastly increased 1otal
Japan wine market.

Jupun is the undisputed No. |

wine market in Asia, and is the
wine role model for Asia. Leading
wine companies and wine figures
warldwide consider success in the
Japan Wine Challenge 1o be a pre-
requisite for suceess in the Japan
market.

WHAT MARES THE JAPAN
WINF CHALLENGE UNIQUE?
The quality of our wines entered
Steven Spurrier (our Charman for
15 years), the late John Avery MW
and Lynne Sherrilt MW (Chairmen
ol the [nstituie of Masters of Wine
and of the Japan Wine Challenge)
continuously affirmed that the quality
ol wines entercd and judged was
the second 1o no other competition,
This reflects the uncompromising
approach to excellence which
characterises both Japan and the
wines which suceeed here

The concept of value

Just as important as over-delivery on gquality, is over-delivery

on price. In 2016 we luunched our Japan Wine Challenge

Best Value competition, Wines were judged in S retail price

catcgorics. 1,000 entrics were received, and 23 Trophy Best
alue awards were made. From 20017 onwards, wineries

entecing, (g lanan Wine Challenee can also enter the 1YY

Bienvenido

Velkommen

The Japan Wine Challenge is quite simply

il

senvenuto Valkommen

Welkom

price i Japan (alter tax) o if not yet sold in Jupan (the expon
price for each wine entered).

Every wine a winner!

The Jupan Wine Challenge philosophy s that every wine from
every comer ol the globe has the potential 10 be an excellent
wine, and should be given every chance to prove itself. In

2006 we restructured our judging procedures to taste cach wine
entered with wines from the same region/country - Ench judging
pancl comprised skilled wine professtonals wil proven expertise
of the wine region to be tasted. This allowed ench wine the best
pussible chance of winning a top award

The quality of our judges

We are indisputedly the most
professional wine competition in
Japan. Our judging panels over the
lnst 19 years are a veritable Who's
Whao of the top figures in the wine
waorld, in Japan and intemationally.
This year's Japanese Co-Chair was
Katsuyuki Tanaka (Jupan's No.|
wine writer). Our other Japanese
judges comprse the very lop of
Japan's 20,000 sommeliers, the
winemakers from Japan's wp wine
producers, and the buyers of Japan's
leading department stores and wine
retailers. Our internationnl judges
are household nuimes around the
world

The critical success factor for the
Jupan wine market

Our participating wine companics
comprise bath the largest and many
of the premium boutique winerics
from around the world, They all
have at least two things in commaon -
their commitment 1o success in Jupan
and their fundamental belief that a
prerequisite for this 15 success in the
Japan Wine Challenge

Our Trophies und Awards
These are considered to be among the most desirable and
iportant ol any wine competition internationally. Oy medal
seals and Awards are used not just in Japan but internationally
as o recognised arbiter of quality and vulue. Reflecting the
excellence of wines entered, in 2016 we created 3 now award
categories at the very top end of the spectrum - Platinum,
Regional Trophy, and Inemational Trophy
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OVER 1,200 MEDALS AWARDED IN 2016
QUALITY AND VALUE, NOT PRICE
JAPAN WINE CHALLENGE TROPHY AWARDS

JAPAN WINE CHALLENGE GALA DINNER

JAPAN WINE CHALLENGE MAGAZINE
BOTTLE MEDAL STICKERS

Jupan Wine Challenge LOYALTY INCENTIVE SCHEME _
- additional entries 100% free M il ;.

Gievidt & SR i

We want 1o reward the hterally hundreds of wineries and wnporters who have loyally supponed the Japan Wine Challenge over
the last 20 years and made it the success it s,

Accordingly, in our 2016 entry kit we invited all past participants (o deelare their average annual number of entries during the past
three years. 10in 2017 they enter this number of wines, we will give in additon the same number of entries absolutely free

This scheme proved immensely successful in 2006, We will repeat and expand in 2017 and future years.

For example: 2014: 10 entries
2015: R entnies
2010 12 entries

(average annual entry: 30 © 3= 10)

Paid entries in 2017: 10 x 29,000 yen = 290,000 yen
diny enirics 0 yen
COST of 20 entries 290,000 yen
(In this exumple, the effective cost of | entry equals 14,500 yen)

Japan Wine Challenge/ Institute of Masters of Wine/ WSET SPECIAL EDUCATIONAL PROGRAMMES
JWC JAPAN JUDGING DIPLOMA
JAPAN WINE CHALLENGE/WSET IMPORTER PROGRAM

PROMOTION IN JAPAN AND WORLDWIDE

Sales on the imemet of award winning wines from our 20th Japan Wine Challenge 2017 will be promoted by Mitsukoshi/
Isetan Department stores from November to December 2017, In addition, in February 2018, the Japan Wine Challenge will
arrange tasting panels of Japan Wine Challenge award winning wines with customers of Isetan and Mitsukoshi and key Japan
Wine Challenge judges to develop further their undersianding of our competition and to stimulate interest and demand for our
award winning wines, We will also hold at that time a walk around tasting for Isetan/Mitsukoshi departiment customers of the
tap 200 or so of wines from our 2017 Japan Wine Challenge.

VINEXPO TOKYO PARTNERSHIP - NOVEMBER 2016

The Japan Wine Challenge was pleased to announce its partnership this year @

with Vinexpo Tokyo. The evening before Vinexpo opened on 1 5th November,

we organised a Gala dinner with the President and management of Vinexpo. our VINEXPO
Trophy winners and key sponsors. This was held at the Conrad Tokyo. On Tuesday

15th November the Japan Wine Challenge organised o seminar al Vinexpo Tokyo with a panel
comprising our Co-Chairman Katsuyuki Tanaka, our founder Ronald Brown, Trophy winning
winemakers and judges representing the top off-premise and importers. A cross section of our 2016
award winming wines was tasted and explained. We also held an all-day wasting of our 200 or so
Trophy, Platinum, and Gold medal winning wines (rom this year's competition. Many winenes
participated in these events, and we were delighted with the turnout. Many importers had the
apportynity 1o taste wines which were not yet represented in Japan, and generally (o see what the
lapan Wine Challenge judging panel this year selected in terms of the very top wines for the Japan
markel.
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JAPAN WINE CHALLENGE 2017 CHAIRMEN

Lynne Sherrifl MW

Lynne Sherrilf MW is Past Chairman of the
Institute of Masters of Wine with a great
interest in Japan. She is one of the world's
top wine educators and has been our Chair
for many years.

VICE CHAIRS

ue
+ David Wrigley MW
S

International Director of WSET (the world's largest
wine education body with 56,000 studenis in 62
countries), David has pioneered WSET's development
overseas with particular focus on the key emerging
markets of Asia notably Japan and China.

b L
+ Anthony Rose
LN

As wine writer for the "Independent” in the UK,
Anthony has for many years been a key supporter
both of the Japun Wine Challenge and of wine
developments in Japan and China.

e )
+ Neal Martin
gl

Neal is one of the Reviewers for Robert Parker's The
Wine Advocate and is considered one of the world's
leading wine authorities. He has a strong connection
with Japan through his wife Tomoko and has lived in
Japan, a country for which he has a particular affimity.

ﬁ Andrew Caillard MW

Founder of the "Langton's Fine Wine Classification
of Australian Wine" (one of the key references for
Australian premium wine) and Wine Principal of
the Woolworths Group in Australia (the largest wine
retailer in Australia and one of the most influcntal

talented artist.

. Katsuyuki Tanaka

Tanaka-san has been (or many years
acknowledged as Japan's leading wine writer
and wine taster. Wine has been his lifelong
interest. Tanaka-san and his palate are
respected by his peers intermnationally.

. Jim Harre

For many years wine consultant for Air New
Zealand, Jim is internationally acclaimed as a
wine commentator and judge, and has attended the
Japan Wine Challenge almost every year since its
inception

I I I I John Salvi MW

John s the president of the Wine and Spirit
Association of Greal Britain. He has been in the Wine
Trade Tor 43 years, and 1s the representative for Greal
Britain at the International Union of Oenologists. He
is an active professional taster, wine consultant, and
wine writer.

- Rowald Hepp

Rowald is the Managing Director and Winemaker ol
Schloss Vollrads, one of the top German wine estates.
He is dedicated to producing the highest possible
levels of wine excellence and is deeply committed 1o
the Asian market. He has been a regular Japan Wine
Challenge judge and supporter for many years.

E Eduardo Dingler

As Corporate Beverage Director of the Morimoto
Restaurant Group Eduardo has developed multiple
programs around the globe. He is the host of
"Sake Drinker and Friends Show' a monthly show
dedicated o Sake and the culture that it represents

ddiasindon dagratayalibiesing




Jolin Avery MW i . Valory Lihl Miguel Toeros

Jell Clarke Petronclla Salvi

Isabell Hachetand MW Filippo Marzei Nexl Goodwin MW - Emiliano Falsini Huon Hooke

Steven Skelon MW

Jubn Quuariva Murkiis Dal Moneyu

lane Skilton MW




RULES OF ENTRY

I WHO CAN ENTER?
We welcome every wine from any vineyard in the world which is commercially
available anywhere,

2 ENTRY CRITERIA

Awards will only refer (o a single homogeneous batch of wine, originating at the
time of bottling from one and the same container.

Wines must be labeled in accordance with the relevant provisions of the country
of ongin

Wine must be in 780ml bottles unless a sweel or fortified wine when we wil
accept the equivalent volume in 375ml or 500mi botiles.

Wines must be available in quantities of at least 1,000 litres held for the purpose
of release 1o the market, in containers of a nominal volume not exceeding 2
litres. However, should certain categories of wine be produced in particularly
small quantities, batches of wine of less than 1,000 litres may be accepted, but
not of less than 100 litres.

All wines must be labeled to show the name of the region and the geographical
area of onigin of the wine. In addition, the year in which the grapes used were
harvested must be shown,

LCOSTTO ENTER

Entrants may submit s many wines as they wish. A handling charge of Yen
29,000 (including 8% consumption tax) will be made for cach wine entered up
1o and including 10 wines. For the eleventh wine and above, a charge of Yen
21,000 (including 8% consumption tax) will be made. In order to make payment
casier, we offer entrants the option to pay in Euros or US Dollars instead of Yen.
Should this option be selected, the fees payable are. *First 10 wines: EUROS
250/UU8$ 280 for each wine entered. *From 1 1th wine onwards: EUROS 180/
LSS 200 for each wine entered.

Lntries will not be accepted without payment in full

Please kindly note your entry number in the details when you pay by bank
transfer i possible. This entry number will be emailed o you after receiving
entry form.

No companies will be invoiced, although each entrant will be issued with a
receipt once payment has been confirmed.

Please note that entry fees cannot be refunded.

efank : Mizuho Bank Lid. (1-30-9 Asakusabashl, Talto-ku, Tokya 111-0053)

e Hranch: Asakusabashi, Branch number 022

® Account Number : 1044797 (Ordinary - Futsu)

eAccount Name : Brown and Company Ltd Jupan Wine Challenge
¢SWIFT Code: MHCRBJIPJT (Japan does not use an IRAN number)

* [fank transfer changes by both the receiving andd remitting banks must be bome by the submtter
* An ackhtional ¥2,500 (FUR 25 or USD 30) should be added o cover bank charpes al this end
* Please fax w copy of bank tanster fonm to Fax - RE-3-5825-2789

4. JAPAN WINE CHALLENGE
l'“\ ALTY INnC ENTIVE SCHEME - additional entries TOOY, free

We want 1o reward the literally hundreds of winenes and importers who
have loyally supported the Japan Wine Challenge over the last 20 years
and made it the success it 15

Accordingly, in 2016 we invited all past participants to declare their
averape annual number of entries during the period 2013-2015. 1t
winenes entered this number of wines, we gave in addition the same
number of entries absolutely free. We will repeat and expand this scheme
0 2017 aned uture years,

For example: 20042 10 entnes
20015 K entries
2006: 12 entoes

(average annual entry; 30 © 3 =10)

Paid entries in 2017:10 x 29,0000 yen = 290,000 yen
Free additional 10 entries = Oyen
COST of 20 entries 290,000 yen

(In this example, the effective cost ol | entry equals 14,500 yen)

For those whoare eligible for this Loyalty Incentive Scheme (LIS we will
send you the LIS Wine Form. Afler complenng the ongimal Wine Form please
subimil the LIS Wine Form along with your ety number

1 you e unsure of the numbers of entry in 20042016 please contact us

S.NUMRBER OF BOTTLES TO SUBMIT PER ENTRY

Six (6) x 750ml bottles or equivalent (g 12 x 375ml) must be submitied for every
entry. This is to ensure sufficient for re-tastings / Trophy tastings / photographs
und for the Awards Ceremony.

WA AT TLUMY T T repron”im it TASTHTEL 1 ¢EsTTOF N pie enines
cannot be refunded,

7 HOW MANY WINES WILL RECEIVE MEDALS?

In 2006, just andor 1946 ofwings entered worehawarded covetsd Troplies, 52% /.

received Gold medals, and overall 66% ol the wines entered won o medal.

SHIPPING YOUR WINE

1. COMPLETE THE ENTRY FORM AND WINE FORM 0

Please use BLOCK CAPITALS - all information provided will be used in
the Japan Wine Challenge Magazine, our website and for certificates. The
items with @ red star represent details which MUST be completed in order

for your entry to be accepted.

2. ARRANGE YOUR PAYMENT
Either by bank transfer or by completing the eredit card details in the Entry

Form
3 I'AYME.NT OF DU'I Y ON SAMPLLS

ummmmidmmmnﬁnbmnm Fallure 0 y these duties will result
in your wines not being entered. Please complete the courler documentation
carefully, remembering to tick the appropriate duty and prepaid freight
charges.

SAMPLE : UPS

-

b | Cluaige o
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CUSTOMS FORMS/SPECIAL DELIVERY INSTRUCTIONS
I'Ieusc uck/mscn llw rullnwmﬂ on il courier company documentation:

|
4, SUBMITTING YOUR ENTRY FORMS |
¢ Please submit your Entry Form (by internet and/or| by muil) and
payment to the Japan Wine Challenge by 218t July 2017 at the
following address:
Japan Wine Challenge 2017
TME Bidg, 1-9-10 Higashi-Nihombashi, Cliuo-ku, Tokyo, 103-0004 Jupan
Tel: #1-3-5825-9177 FAX: §1-3-5H28-2700
entry(@japanwinechallenge.com b
o After your entry has been accepted, you will Mci\le ane=madl with
u special entry code number label specifie to to attach 1o
the outer cartons (so-called "Outer Canon La l") label must be
attached ton the outside of your shipping boxes.

w

SENDING YOUR WINES
Send wines via courier to arrive by 28th July 2017 at our warchouse:
Japan Wine Challenge 2017
Yokohama Warchouse, Shinagawa Futo Branch
Konan §4-12, Minato-ku, Tokyo 108-0075 Japan
Attn: Ms. Yuka Abe
Tel. 81-3-5825-9177

o Il you have a local distributor/agent, you may wish fo arrange with them
to deliver the wines ex-Japan stock (remember to complete the form
stating you have done this) by forwarding your "Outer Carton Label")
or asking your agent to get in contact with the Japan Wine Challenge.

® Please also mark on each case of wine "JAPAN WINE CHALLENGE
TP AAIINLER DOUCRAEMF RO LA L MAR LIER wisiea wh siine
for the Challenge. The organizers can take no responsibility for this.
We regret that late arrivals will not be aceepted and neither credits nor
refunds will be issued if the forms or wines full to arrive on time,

017510144937, Bu kod He Mp Jeviak.agabifik am.tr .uny‘usjum. dofrutayatilirsing,




HOW TO ENTER

COMPLETE THE WINE FORM

by 21st July 2017

COMPETE THE ENTRY FORM
www.japanwinechallenge.com

by 21st July 2017

Please use BLOCK CAPITALS and complete the Wine Form - the
information provided will be used for all subsequent certificates,
Please photocopy the blank Wine Form for more than one wine.

II"you are cligible for the Loyalty Incentive Scheme please do not
forget 1o complete the LIS Wine Form, too,

lapan
Importer / i Japan Wine
Distributor Ryl Cﬁdllenqe

SEND YOUR WINE SAMPLES

by 28th July 2017

ENTRY FEE

PAPAN WINE CHALLENGE

Importer /
Distributor

Loyaiay INCENTIVE SCHEan Warehouse

el ol @i 1)

I wineries entered the same or more than the averapge number of
eniries dmmy past 3 years, we pave m addiion the same number of

Please send 6_bottles of each kind of your wine samples (o
Yokohanu Warchouse by 28th July 2017,

cntnies absolutely free

Far example: 2014: 10 entries
2015 K entries
2016; 12 entries
(average snnual entry: 30 - 3 ~10)
(In this example, the eflective cost of 1 entry equals 14,500 yen)

Japan Wine Challenge 2017
Yokohama Warchouse, Shinugawa Futo Branch
Konan 5-4-12, Minato-ku, Tokyo 108-0075 Japan
Attn: Ms. Yuka Abe
Tel. 81-3-5825-9177

For those who are eligible for this programme (L1S), we will send
you the LIS Wine Form

10 yon are unsure of the numbers of entry in 2014-2016 please
contact us.

* Wine that arrives after the deadline date will not be aceepted.

Returns or refunds cannot be issued .

* Clearly label your o AN e
boxes using the Outer WINE JAPAN W lhf: CHALLENGE

Carton Label (=) ,
which will be sent to
you with your enlry
number upon your
registration,

Prwr W e NRXRN NWANND

PAYMENT METHOD

by 21Ist July 2017

XXX o T

that you pay all Samples - No commercial value
shipping duty and
laxes associated. Ko T

* Please make sure

[ Piress vt Betos bofors swialing yoar mibpw
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* Entrants that fail to [ rn*{ at ot indhnset v (o iVypent Tosom 40 iV wad (s ot foliones
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Distributor
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Please make your payment either by bank transter or by credit card Compaty |wbos matuon
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CHECK LIST [(Tmportant Information for Japan Wine Challenge 2017]

[ Entry Form, Wine Form and payment to be sent to Japan Wine Challenge office by Friday 21st July 2017
Japan Wine Challenge 2017
TME Building 1-9-10 Higashi-Nihombashi, Chuo-ku, Tokyo 103-0004 JAPAN

Tel: 81 358259177 Fax: 81 3 5825 2789 info@japanwinechallenge.com
Payment method must be clearly written in Entry Form

Bank ¢ Mizuho Bank Lid. (1-30-9 Asakusabashi, Talto-ku, Tokyo [11-0053, Japan)

Beanch: Asakusabashi, Branch number 022 - I_'hmdﬂ,m.fﬂl‘ﬂﬂimludl Branch number,
Account Number : 1044797 (Ordinary - Futsu)

Account Name : Brown and Company Ltd Japan Wine Challenge
SWIFT Code: MHCBJIPJT (Japan does not use the IBAN number)

[] Entry Form and Wine Form must be completed clearly with all information (company details/address and contact name, and wine details)
[] 1s the Japanese importer sending the wines? - please double-check on the Wine Form
[] Enclose a wine label for each entry or send label image data via e-mail to infot@ japanwinechallenge.com

Original Entry Form must be sent by post/courier to the Japan Wine Challenge Office.

Wines must mu.h out wnuh«mw by Friday 28th July 2017, Note that our warchouse address 18 different from our office

Please v .

Jupan Wine Challenge 2017

Yokohama Warehouse Shinagawa Futo Branch
§-4-12 Konan, Minato-Ku, Tokyo 108-0075 JAPAN
Attn: Ms. Yuka Abe

Tel: +81 3 58259177 .

[] Tick boxes on courier form “Prepaid for freight (wansportation charge)”

[] Tick boxes on courier form “Bill to Shipper for Duty and Taxes™

[_] Paste the vuter carton entry code number label onto the outside of cach case.

] Each case of wine must be clearly marked “JAPAN WINE CHALLENGE 2017 - Samples - No Commercial Value”

Important Dates to Remember in 2017

Wednesday 1st March 2017 20th Japan Wine Challenge 2017 Open for Entries!
Go to www. japanwinechallenge.com

Tuesday 7th - Friday 10th March - FOODEX Japan - Distribution of Entry Kits and Magazines
Saturday [1th - Tuesday 14th March  ProWein - Distribution of Entry Kits and Magazines
Friday 21stJuly — Last date for Entry Forms to be returned 10 Japan Wine Chullenge
Fniday 2&th July  Wines must reach the Yokohama Warehouse in Tokyo
Monday [4th August — Japan Wine Challenge/WSET Judging Diploma Workshop
Tuesduy 15th ~ Thursday 17th August  Japan Wine Challenge Tasting by Judges at Conrad Tokyo Hotel
Fhursday |7t August — Japan Wine Challenge/WSET Japan Judging Diploma Awards Ceremony .
Friday 18th August —* Jupan Wine Challenge/WSET Importer Progranimme
* 201h Japan Wine Challenge 2017 Announcement of all Awards except Trophy Awards
* 20th Japan Wine Challenge 2017 Results Conference for Embassies, Wine Institutes, limporters, Wineries and Media
September-November — Various promotions with Embassies/Wine [nstitutes and leading Japan retail and on-promise oullets
October  Japan Wine Challenge Gala Dinner (TBA)
November-December  Sales of award winning wines of 20th Japan Wine Challenge at Isctan Musukoshi Online Store

February 2018 Tasting events at Isctan Department Store in Shinjuku

Pheoughout the year we will post on our website and send 10 participating companics and orginisations the latest updates/news regarding our competition and related events,
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